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Key Benefits 

Measuring ROI

Payment Terms

Milestones
 

Advertising on social networks is a rapidly growing trend within 
social media marketing that should be considered as part of any 
social media marketing plan. Social network advertising does not 
include the viral promotion and distribution of brands and social 
network applications, using the viral channels that the social 
networks make available. Advertising on social media networks 
can take the form of direct display ad buys at the social networks, 
self-serve advertising through internal ad networks, and ad serving 
on social network applications through special social network 
application advertising networks.

For marketers with a large budget Facebook, MySpace and 
LinkedIn are offering high-end customized sponsored advertising 
programs for a premium price. Smaller advertisers at MySpace 
and Facebook can take advantage of self-serve solutions to 
reach the broad range of social network users. Depending upon 
the budget, advertisers can get started on Facebook and 
MySpace with as little as $25 for a short-run PPC (pay-per-click) 
campaign, or as much as several hundred thousand dollars for a 
customized advertising campaign.
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¤ Search engines cannot compete with social networking 
websites anymore for traffic. This means your ads are put in 
front of more potential customers.

Google has become to competitive, you can find cheaper 
keywords and CPC’s on websites such as Facebook and the 
majority of the time get better results.

Pictures say a 1,000 words. Most Google ads on the search 
engine limit you from including pictures in your ad, Facebook 
ad conversions increase tremendously simply by picking the 
right photo.

Facebook also provides you with the ability for viral marketing 
to take place allowing other users to “Like” your ad creating 
social proof and a reason for someone to click on your ad 
instead of your competitors.

Lastly if you are a niche market business or have a niche 
market product you can tap into these markets very easily on 
some of the smaller social networks out there.
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¤    Goals and Objectives - In the first phase of the plan development IMarks 
discusses the overall social network advertising goals and objectives with the 
client.

¤    Discovery - Our social network advertising and planning process continues 
with the discovery phase, whereby we secure our client's campaign goals 
and objectives, consider any metrics they want to achieve, any restrictions or 
targeting we should be imposing, any sample content, ad creative, any pre-
written creative brief or other supporting information that can help us in our 
efforts. Often, we can conduct “discovery” by telephone.

¤ Strategy - Based on our findings from “discovery”, we will brainstorm to 
develop the social network media buying concepts and campaign tactics to 
guide our media research. Once we have client approval for our basic 
concepts and which ones to pursue, we develop a strategy for how to 
conduct our social media research and planning.

¤   Social Network Advertising - When selecting the various social network 
advertising channels, we try to find a balance between custom advertising 
programs, self-serve advertising and advertising on social network 
applications. In order to find the methods most appropriate for the client's 
target audience and objectives, we have to conduct social network 
research for some portion of the plan. Even if we already have relationships 
with MySpace, Facebook, LinkedIn and social network application 
advertising network reps we want to buy from, we still need to deliver our 
requests for proposal (RFP) and/or explore advertising prices to get the 
pricing for each independent buy.

¤    Social Network Advertising Exploration and Negotiations - Once we have 
determined the ad pricing and placement opportunities at MySpace, 
Facebook, LinkedIn and various social network application ad networks, we 
move into negotiation mode to ensure we're getting the best placements 
and pricing for our client. We determine what we can afford to pay for a 
specific advertising channel.

¤ Plan Development - Based on the findings from the previous sections, IMarks 
will prepare a social network advertising plan that will describe the 
implementation and estimated cost of all plan components and the ongoing 
fees for campaign management and campaign performance optimization.

¤ Plan Execution - Once we have approval from the client to go ahead with the 
execution of the plan, we secure the advertising buy for the client with 
Facebook, MySpace, LinkedIn and/or the social network application ad 
network(s).

¤ When IMarks receives or has produced the finalized ad 
creative, it establishes a monitoring and reporting system that 
may include implementation of tracking URLs, setting up 
campaign tracking at the selected social network 
application ad network(s), or implementing third-party tools 
aimed at social network campaign tracking and 
optimization.

¤  will review the campaign results on a daily and weekly basis and apply 
any necessary optimization including shifting ad impressions, changing 
bidding parameters, discontinuing placements or buys, and/or swapping out 
ad creative.
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¤ On a bi-weekly or monthly basis, the client will receive a campaign analysis 
report for review.

Campaign Monitoring

Campaign Optimization

Reporting & Analysis

¤ The payment shall be done by 5th of every month wherein 
the first payment shall be payable at the agreement sign 
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